





WHAT IS AN ECO
GODDESS?

Subscribers to the Girlie Girl Army are tech-savvy,
forward-thinking, and hip, while remaining individual. They're
as likely to whip up their own chickpea masala as they are
to peruse ELLE magazine for next season's steals. They're
blabbermouths, too, (in the good way) and will tell their
friends about the darling dress they saw or the article on the
dark underbelly of silk production that they read online.
Most of all, they're open-minded and eco-conscious, while
never sacrificing personal taste for simple trend following.

SHE'S RESPONSIBLE

If a product is eco friendly she is:

* More likely to buy it: 65%
» Somewhat more likely to buy it: 34%

SHE'S CREATIVE IN BODY AND MIND

When asked about her favorite hobbies, our readers get
dirty, literate, and moving, may it be their fingers to their
keys or their bodies in motion.

e Gardening: 30%

o Fitness: 58%

* Reading/Writing: 81%

* Playing music/ seeing music: 64%
e Cooking: 59%

* Crafting/DIY: 43%

e Blogging/Surfing online: 51%

SHE'S SMART
Of our readers:

* 51% are college graduates
* 26% have attained a post graduate degree



WHY YOU
SHOULD
ADVERTISE
TO ETHICAL
GODDESSES,
AND THEIR
LIKE-MINDED
SISTERS

We reach a broad, colorful class of savvy
consumers who both know what they like,
and like to know what else is out there.

Girlie Girl Army appeals to a ever-widening swath of women
from diverse cultural, social, and economic backgrounds.
Advertisers with us are offered a unique opportunity to
acquire the attention of whip-smart deal hunters by
multiplying the manners in which it dispatches content.
Instead of waiting for readers to click over to our site for
content, we employ weekly newsletters and RSS feeds that
go straight to our readers. And because we're always
looking to clue in our devoted divas, we send out
informative emails, too, assuring them that they'll be the first
to know when a sale or an event pops up in their town. No
other publication offers more depth, insight, immediacy, or
insider info on the snowballing movement toward green
grandeur than Girlie Girl Army.



PRESS

“The GirlieGirl Army newsletter saved my events - | had to
book last minute talent and the Army’s vast network of
people helped me tremendously. GirlieGirl Army is fruly
fantastic and | recommend it to everyone."

- Irina Lazar, Details Magazine

“GirlieGirl Army is a force to be reckoned with. Their
promotion of SKINNY BITCH has proven invaluable. Keep
your eye on this up-and-comerl!”

-Rory Freedman, best-selling co-author of SKINNY BITCH

“GirlieGirl Army has single-handedly doubled my client
roster and attendance at my workshops. When they speak,
people listen. What's more, the clients who came to me
from the Girlie Girl list have given me amazing referrals of
new clients. My business has grown by leaps and bounds
thanks to Chloé and the Girlie Girl list. | can guarantee that
Chloé will be at the top of my ‘very important people’ list for
years to comel”

-Kendra Coppey, H.H.C. Barefoot Tiger - Private nutrition and
fitness instruction

“One of the most exciting things about GirlieGirl Army is that
it connects a network of fabulous, infelligent women. By
listing my services, not only did | find new clients, | found new
clients that are EXACTLY the kind of women | was hoping to
reach. This woman has her finger on the pulse of hip,
socially-conscious ladies.”

-Jeanne Reilly, GYROTONIC®/Fitness Instruction

“Chloé is not only a fabulously generous human being, she's
a publicity goddess! She bumped my website views
massively, definitely caused my book to sell thousands of
copies, and gave the book a huge hit of love GirlieGirl
Army-style - thereby increasing my hipness a thousandfold. |
recommend GirlieGirl Army unreservedly. It's wonderfull”

- Maria Dahvana Headley (Author of THE YEAR OF YES: A
Memoir - Hyperion Books), Seattle, WA

“I always appreciate every blog and every issue of the
GirlieGirl Army Newsletter. Thanks for giving us so much to
read, think about, and act upon. "

- Reader, Catherine B.



